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What has COVID changed? What are 

the challenges and opportunities? 
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U.S. Travel & Hospitality

Travel, tourism, and allied industries have been some of 
the hardest hit industries in the U.S. and worldwide



Data-Driven Insights

U.S. Travel Spending vs 
Montana Travel Spending

Source: U.S. Travel Association and Tourism Economics
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Lodging Facility Use Tax Collection
(Bed Tax)

2021 Compared to Expected Normal:
Spring = 34% higher

Summer = 24% higher
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Source: Montana Department of Commerce & STR (as of 11/21)

Lodging Facility Use Tax Collection
Quarterly Changes 2020 & 2021

Q1 Q2 Q3 Q4 Total
-9% -53% -37% -26% -34%
-8% +124% +83% +57% +62%

Q1 Q2 Q3 Q4 Total
-1% -53% -11% +13% -17%

+57% +230% +58% +61% +82%
Q1 Q2 Q3 Q4 Total
-8% -39% -21% -4% -20%
-1% +67% +19% +10% +23%

Q1 Q2 Q3 Q4 Total
-18% -53% -24% -23% -30%
+3% +149% +64% +49% +62%

Q1 Q2 Q3 Q4 Total
-17% -57% -16% -17% -28%
+17% +188% +70% +71% +80%

Q1 Q2 Q3 Q4 Total
-2% -62% -4% +17% -15%

+30% +293% +53% +51% +73%

Period
2020
2021

2021 over 2019
ADR –
MT: +20.5%
US: -5.8%

RevPAR --
MT: +22.9%
US:-18.4%

Occupancy --
MT: +2.0%
US: -13.4%

Rooms Avail --
MT: +0.2%
US: +0.9%
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Source: National Park Service 

Yellowstone Recreation Visits

2021 has set annual visitation record 
4,860,242 Recreation Visits

Highest on Record
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Glacier Recreation Visits
Highest West Gate Volume
Highest on Record

2021 was the 2nd highest total visits (2017) 
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Gasoline, Diesel
23%

Restaurant, Bar
20%

Hotel, Motel
13%

Outfitter, Guide
10%

Groceries, Snacks
9%

Retail sales
8%

Auto Rental
5%

2021 Expenditure Allocation by Category

3%

Nonresident Visitor Spending

Source: Institute for Tourism and Recreation Research
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Nonresident Visitor Spending
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$35.20 
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2019 2021

Total Average Daily 
Group Spending:

2021: $177.46
2019: $152.54

Not Inflation AdjustedSource: Institute for Tourism and Recreation Research
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Nonresident Visitors
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Nonresident Visitors
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$5.15 billion 47,800+ jobs

2021 Total Nonresident Travel Spending in MT
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Source: Institute for Tourism and Recreation Research

Question: Looking to 2022, how concerned are you about the following, as they may 
impact your business/agency: 
(1) Not at all concerned, (2) Somewhat Concerned, (3) Extremely Concerned

Montana Tourism & Recreation – 2022 Outlook

77%
37%

32%
37%

27%
35%

32%
27%

33%
18%

14%
16%

11%
35%
42%

26%
46%

28%
35%
43%

26%
41%
48%
43%

12%
28%
25%

37%
26%

37%
34%
30%

40%
41%
38%

41%

Availability of H1B Visas

Visitor volume restrictions at National Parks

Emotional health of staff

Housing availability for staff

Surges of new COVID infections

Availability of sufficient seasonal staff

Reduction in out of state customers

Wildland Fire and smoke

Housing affordability for staff

Supply chain disruptions

Economic recession

Inflation

Not at all concerned Somewhat concerned Extremely concerned

Mean

2.25

2.24

2.23

2.07

2.03

2.02

2.02

1.99

1.99

1.93

1.91

1.34



Data-Driven Insights

Montana Resident Travel and Tourism 
Perceptions
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NONRESIDENT PUBLIC LAND ACTIVITIES & USES 
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NONRESIDENT PUBLIC LAND ACTIVITIES & USES 
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Survey Kit Overview
• Service for a minimal fee

– $500 to $800 
• Depends on method used 

• Includes:
– Survey design (based off template)
– Guidance on collecting the data
– Data entry and analysis
– Report on the results 

• Including open-ended comments in an appendix 



Data-Driven Insights

Survey Kits:
Paper, Tablet, Online/Web-based 
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Survey Kit Uses
• Potential for 

smaller areas to 
do data collection 
and help with 
marketing plans 
and applying for 
grants 

• Buying this 
information from 
consultants $$$
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Survey Kits: Improving Data Analyses
• In addition to traditional 

data collection:
– New data to be 

integrated
• Mobile location data
• Potential estimates of 

volume of attendees
– A more robust standard 

template
• More options for 

questions you can include

Saturday

Tuesday
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For all information from the Institute for Tourism and 
Recreation Research, please see: itrr.umt.edu
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